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By Reader in Economics Paul Stoneman Ph.D.

Oxford University Press, United Kingdom, 2011. Paperback. Book Condition: New. Reprint. 231 x 155
mm. Language: English . Brand New Book. At its heart this book is about innovation and the
innovation process. On the way, it considers aesthetics, design, creativity and the creative industries,
and a number of other similar topics. Much of the existing economic literature on innovation has
taken a particularly technological or functional viewpoint as to what sort of new products and
processes are to be considered innovations. One of the key points that this book highlights is that
there is a type of innovation, here labelled soft innovation , primarily concerned with changes in
products (and perhaps processes) of an aesthetic or intellectual nature, that has largely been
ignored in the study of innovation prevalent in economics. Examples of innovations that, as a result
of this refocusing, are here placed at the centre of the analysis include: the writing and publishing of
a new book, the writing, production, and launching of a new movie, the development and launch of
a new advertising promotion, the design and production of a new range of furniture, and
architectural activity in the generation of new built form designs. The...

READ O NLINEREAD O NLINE
[ 2.91 MB  ][  2.91 MB  ]

ReviewsReviews

This publication will never be e ortless to begin on studying but extremely entertaining to learn. It is probably the most incredible publication i have go
through. I realized this ebook from my i and dad suggested this publication to learn.
-- Austin O 'Connell-- Austin O 'Connell

Complete information! Its such a great study. It is probably the most amazing book i have got study. Once you begin to read the book, it is extremely
difficult to leave it before concluding.
-- Mr . Rog er  Luettg en III--  Mr . Rog er  Luettg en III
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