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Palgrave Macmillan. Hardcover. Book Condition: New. Hardcover. 288 pages. Show me the money!
This is the frantic cry of the old guard of senior executives as they desperately struggle to deal with
commoditizing markets, the loss of their differentiator and the inevitable impact on profitability. At
the same time the new breed of enlightened, customer-focused executives knowingly smile, seeing
the answer is simple: focus on the customer rather than the organization, provide customers with
an emotionally engaging experience, and the rest will take care of itself. They understand that the
customer experience is the next competitive battleground and that emotions account for over 50 of
an experience. In one case study in this book, an organization adopting this philosophy dealing in a
mature market, enjoyed 100 growth in revenues, doubled their customer base, substantially
reduced customer churn, increased the effectiveness of their marketing campaigns by 20 and
reduced employee attrition by 13. As the world thought leaders on customer experience, Colin Shaw
and the team at Beyond Philosophy have undertaken more than 18 months of groundbreaking
research to discovering the emotions that drive and destroy value in an organization and can now
disclose the empirical link between evoking these emotions...
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This ebook might be worthy of a read, and far better than other. it was writtern really flawlessly and useful. I found out this pdf from my i and dad
recommended this ebook to learn.
-- Pr of . Ruben D'Am or e PhD-- Pr of . Ruben D'Am or e PhD

Very helpful to all class of folks. Better then never, though i am quite late in start reading this one. You can expect to like just how the blogger create this
pdf.
-- Ma ndy La r son-- Ma ndy La r son
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