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KW Publishers, New Delhi, India, 2010. Softcover. Book Condition: New. First Edition. In age of
modern technology environment the book Contemporary Marketing Management: Strategies and
Practices covers all aspects of marketing practices. Though the traditional marketing practices are
still vibrant in the market, the contemporary marketing holds better scope in future. Online
marketing is an area that is ready for more expansion of usage and extension of technology. The
paradigm shift from traditional to modern marketing is a key factor based on three shifts namely,
(i) Technological shift Growth from old to new technology, (Telemarketing to Email marketing), (ii)
Conceptual shift Marketing to Integrated marketing, & (iii) Techno-conceptual database marketing
which uses technology to conceptualize marketing.This book deals with contemporary practices in
two categories namely ethical and unethical. There is a thin line of difference while detailing ethical
and unethical practices. The subtle difference is often crossed with the help of creativity. Multi level
marketing is considered as ethical in few countries and unethical in some other countries. Certain
concepts overlap, and where staunch differentiation is so difficult such as Viral and Buzz
marketing, though the same has been used in an interchangeable way.Neuromarketing is dealt
under ethical marketing, though...
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Extensive guideline! Its this kind of very good study. It really is full of knowledge and wisdom I discovered this book from my i and dad encouraged this
publication to understand.
-- Mr . Jer r y Littel-- Mr . Jer r y Littel

An incredibly great ebook with lucid and perfect explanations. It is actually rally fascinating throgh studying period of time. It is extremely di icult to leave
it before concluding, once you begin to read the book.
-- Josef ina  Yundt-- Josef ina  Yundt
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